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Report No: 
Meeting Date: 

Alameda-Contra Costa Transit District 

TO: 

FROM: 

SUBJECT: 

STAFF REPORT 
AC Transit Board of Directors 
Denise C. Standridge, General Counsel 
Linda A. Nemeroff, District Secretary 
Sponsorship of Advertising and Use of District Logo 

ACTION ITEM 

RECOMMENDED ACTION(S): 

15-172 
July 8, 2015 

Consider approving sponsorship of advertising for the Prevention International No Cervical 
Cancer (PINCC) 7th Annual Walk for Women in Africa on September 19, 2015, and authorize the 
use of the District logo. 

EXECUTIVE SUMMARY: 

This report is provided to address a recent request from Director Williams asking the Board to 
consider sponsorship of advertising for the aforementioned event, including use of the District's 
logo. A review of the District's advertising policy and ordinance regulating the use of the logo 
found that the request from PINCC is within the Board's discretion and will fully satisfy the 
advertising policy since the content of this year's ad will be consistent with last year's ad. 

BUDGETARY/FISCAL IMPACT: 

The cost to print 200 car cards is approximately $300 and will be paid using District operating 
funds. The estimated value of advertising for the requested period of August 1, 2015 through 
the event on September 19, 2015 is approximately $15,000, which could result in up to $9,750 in 
lost revenue to the District pursuant to the advertising contract with Titan. There is no cost 
associated with the use of the logo. 

BACKGROUND/RATIONALE: 

At the June 24, 2015 Board of Directors meeting, Director Williams requested an agenda item 
to seek Board approval of the sponsorship of advertising for the PINCC 7th Annual Walk for 
Women in Africa and the use of the District's logo. 

The mission of PINCC "is to create sustainable programs that prevent cervical cancer by 
educating women, training medical personnel, and equipping facilities in developing countries, 
utilizing proven, low cost, accessible technology methods." See additional information about 
the organization provided in Attachment 1. To support its efforts, PINCC holds an annual "Walk 
for Women in Africa" walk/run event. This year's event will take place on September 19, 2015. 
Through Director Williams, the organization is requesting that AC Transit sponsor free 
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advertising for the event on buses from August 1'' through September 19'h, including the use of 
the District's logo. If approved, this will be the third year that PINCC's annual event will be 
advertised on AC Transit buses. Advertising in prior years has helped the organization raise 
over $30,000. 

While the District has provided free advertising of this event in the past, this request must now 
receive Board approval due to changes in the District's policies concerning advertising and use 
of the AC Transit logo. 

Advertising 

Board Policy 404- Advertising on District Property, Section V. sets forth the policy regarding 
requests for free advertising, which states: 

"All third-party requests for free advertising shall be brought before the Board 
of Directors. Consideration for free advertising shall be limited to public entities 
and 501(c)(3)non-profit entities with proper verification of the entity's status. 
Free advertising shall be provided at the discretion of the Board, affirmatively 
passed by no less than four votes. All free advertisements must adhere to 
standards set forth in subparagraph IV." 

A copy of Board Policy 404 has been provided for reference as Attachment 2. 

The General Counsel's Office has verified through the IRS Exempt Organizations Select Check 
website that PINCC is a registered 501(c)(3) non-profit organization. However, the policy also 
requires that free advertisements adhere to Advertising Content Standards (Section IV of the 
policy), which provides a list of the types of advertising that the District shall reject. Upon 
review, PINCC's request appears to satisfy the District's advertising policy since the content of 
this year's ad will be consistent with last year's ad. 

Use of District Logo 

Ordinance 16 was adopted by the Board in December 2014 to regulate the use of the District's 
logo and service marks. If the Board were to honor PINCC's request for free advertising, it is 
also requested that the Board allow the use of the District's logo on the advertisement as a 
sponsor. Under the ordinance, use of the District logo is prohibited by third parties, regardless 
of whether the use is for profit or non-profit purposes, unless the use is authorized by four 
affirmative votes of the Board. No other requirements need be met other than a vote by the 
Board. 

ADVANTAGES/DISADVANTAGES: 

Approval of the request outlined in this report will help create a positive image of AC Transit as 
a caring partner within the community. While the printing costs for the advertising are 
relatively small for one request, the cost will grow should these types of requests become more 
frequent and receive approval. In addition, the impacts to the District could be significant in 



271

Report No. 15-172 
Page 3 of3 

terms of lost advertising revenue, as AC Transit receives a 65 percent share of revenue under its 
contract with Titan 360- money otherwise used to support the District's mission of providing 
safe, reliable, and sustainable bus service. In addition, if the number of requests for free 
advertising grows, the Board may find itself in a difficult position later if it has to choose which 
charitable organizations are worthy of free advertising and which ones are not. 

ALTERNATIVES ANALYSIS: 

This report was provided in response to a request from Director Williams, therefore, no other 
alternatives were investigated. 

PRIOR RELEVANT BOARD ACTIONS/POLICIES: 

Board Policy 404- Advertising on District Property 

Ordinance 16- Regulating the Use ofthe District's Registered Logo and Service Marks 

ATTACHMENTS: 
1: Letter from PINCC Requesting Free Advertising 
2: Board Policy 404- Advertising on District Property 

Reviewed by: 

Prepared by: 

Kathleen Kelly, Interim General Manager 
Denise C. Standridge, General Counsel 
James Pachan, Interim Chief Financial Officer 
Michele Joseph, Marketing and Communications Director 
Linda A. Nemeroff, District Secretary 
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Dear ____________ _ 

Staff Report 15-172 
Attachment 1 

May2o, 2015 

Prevention International: No Cervical (PINCC) needs your help to make our 7'h 
annual "Walk for Women of Mrica" walkathon a success. PINCC's mission is to create 
sustainable programs that prevent cervical cancer by educating women, training 
medical personnel, and equipping facilities in developing countries, utilizing proven, 
low cost, accessible technology methods. Cervical cancer is one of the most common 
cancer causes of death for women in Africa, even though it is the most preventable! 
Africa averages 25 times higher rates of cervical cancer incidence and death rates 
then in the United Sates. Worldwide, over 500,000 women are diagnosed, and more 
than 280,000 women die of cervical cancer, every year. 

On a humble budget, PINCC's volunteer medical staff travels two times a year 
to Africa and trains dozens of local doctors, nurses, and midwives on simple and 
low-cost cervical cancer screening and treatment. In addition, once the staff is able 
to carry on the treatment without supervision we donate necessary equipment to 
continue the work. In our 10 year history we have trained over 400 staff and 
examined over 15,000 women. 

On September 19, 2015, from 9:00am to 1:00pm, PINCC would like to host 
its 71h annual "Walk for Women of Africa" walk/run at Lake Merritt, Pergola in 
Oakland. For seven years we have held our annual walkathon at the Pergola, raising 
money for the sites we serve in Africa. PINCC relies on the revenue from this 
fundraiser to support our African clinics, benefiting thousands of women by saving 
them from this preventable cancer. 

This will be PINCC's third year advertising its walk on AC Transit buses. Over 
the past years, PINCC has raised over $30,000 to help women in Africa. This would 
not have been possible if it weren't for AC Transit and its broad reach within the 
community. We thank you for your help and hope to continue this association. 

Community involvement and social responsibility are good business. And of 
course, AC Transit will be supporting the work of this charity that really does 
prevent a terrible disease that currently kills 800 women every day worldwide. 

Sincerely, 

Kay Taylor 
Executive Director, Preventing Cervical Cancer 
admin@preventingcervicalcancer.org 

Preventing Cervical Cancer I P.O. Box 13081, Oakland, CA 94661 • Office & Fax: (510) 452-2542 

One Cancer You Can Stop www.preventingcervicalcancer.org • admin@preventingcervicalcancer.org 
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Having trouble viewing this email?www.oincc.org 

Register! 

Preventing Cervical Cancer's 
7th Annual 5k Walk/Run for 

Women in Africa 
Please join us to save lives while walking or running with 

your friends and neighbors around beautiful Lake Merritt or 

from wherever you are in the world on Sept 19th as an 

individual participant or create a team. 

www.pincc.org 

When 

SATURDAY 

September 19, 2015 

9:00am 

Where 

THE PERGOLA 

599 El Embarcadero 

Lake Merritt, Oakland, CA 

Register Today- As an Individual or Create a Team 

Volunteer 

Page 1 of2 

http:/ /campaign.r20.constantcontact.com/render?ca=328da18e-c448-4887 -a 119-f3db04... 6/30/2015 
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Able to help PINCC develop the event? Available to support the 

day of the walk/run? Want to be on a committee? Please contact 

us at admin@preventingcervicalcancer.org . 

www.pincc.org 

'ibi f' :: 

Waiting Women Sing "Thank You for Being Here" 

Page 2 of2 

Forward this email STAYCONNECTEO I] rl 1m II 

Forward this email 

This email was sent to maw510@yahoo.com by admin@preventinqcervicalcancer.orq 1 

Update Profile/Email Address I Rapid removal with SafeUnsubscribe'" 1 Privacy Policy. 

~""' ilo..>te-'J l:nH1il f•0•)' · 
ComtontConrrxt" . 

Preventing Cervical Cancer (PINCC) I P.O. Box 13081 1 Oakland 1 CA 1 94661 

http:/ /campaign.r20.constantcontact.com/render?ca=328dal8e-c448-4887 -a119-f3db04... 6/30/20 15 
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Staff Report 15-172 
Attachment 2 

AC Transit Policy No. 404 

BOARD POLICY 

Category: OPERATIONS 

ADVERTISING ON DISTRICT PROPERTY 

I. PURPOSE 

The purpose of Alameda-Contra Costa Transit District (AC Transit) advertising programs is 
to strengthen the District's fiscal sustainability by maximizing advertising revenues to 
supplement fares and other revenues that fund the transit system's marketing, 
communications and public education initiatives to increase public support, awareness and 
usage of the District's services and programs. 

II. NON-PUBLIC FORUM 

AC Transit's acceptance of advertising through its advertising contractor is not intended to 
create a public forum, but rather to make use of District assets held in a proprietary capacity 
in order to generate advertising revenue. Advertising is subject to the viewpoint-neutral 
restrictions set forth below. 

Ill. ADVERTISING EXCLUSIONS AND LIMITATIONS 

AC Transit retains strict control over advertisements accepted on transit vehicles and 
facilities, in order to realize the maximum benefit from the sale of advertising space. 

AC Transit must accommodate all persons without distinction of age. It is necessary to 
exclude advertising that may be unsuitable to all passengers, as they are a captive 
audience. It is also necessary to take into account that many District passengers are 
minors. 

POLICY GOALS 

By retaining control over advertising, AC Transit can meet the goals of: 

a. Maximizing revenue generated by advertising 
b. Maintaining a professional and safe operating environment for all passengers and 

employees 
c. Avoiding identification of AC Transit with advertising or advertisers' viewpoints 
d. Maximizing farebox revenue by attracting and maintaining ridership 

Page 1 of3 Adopted: 4/88 
Amended: 10/91 12/2014 
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IV. ADVERTISING CONTENT STANDARDS 

AC Transit shall reject any advertising message that: 

a. Is false, misleading, or deceptive; 
b. contains, promotes or relates to illegal activity prohibited by Federal, State of 

California, or local laws within the District's service area; 
c. demeans or disparages an individual or group; 
d. infringes on any copyright, trade or service mark; 
e. directly discourages use of District services, or diminishes the District's reputation in 

the community; 
f. is inconsistent with principal purpose of providing safe, efficient, customer-focused 

public transportation; 
g. implies AC Transit's endorsement of the advertising; 
h. contains explicit sexual material, obscenity, profanity, or material that is considered 

harmful to minors as defined in California Penal Code Sections 311 and 313; 
i. promotes the sale or use of alcoholic beverages, tobacco, tobacco-related products, 

or electronic cigarettes; 
j. promotes the sale or use of a firearm; 
k. depicts or promotes violence or anti-social behavior; 
I. depicts related instruments, devices, items, products, or paraphernalia that is 

designed for use in connection with sexual activities; 
m. promotes or opposes candidates for appointive or elective offices, ballot questions, 

initiatives, petitions or referenda; or that 
n. promotes, opposes or otherwise directly relates to issues of public debate on 

economic, political or social issues. 

V. REQUESTS FOR FREE ADVERTISING 

All third-party requests for free advertising shall be brought before the Board of Directors. 
Consideration for free advertising shall be limited to public entities and 501 (c)(3)non-profit 
entities with proper verification of the entity's status. Free advertising shall be provided at 
the discretion of the Board, affirmatively passed by no Jess than four votes. All free 
advertisements must adhere to standards set forth in subparagraph IV. 

VI. TRANSIT SYSTEM INFORMATION AND PROMOTION 

AC Transit reserves the right to display advertising and information that pertain to AC 
Transit operations, programs and promotions, consistent with the standards herein. 

VII. APPROVAL 

AC Transit or its independent contractor shall reject advertising that does not comply with 
the standards set forth in subparagraph IV. 

AC Transit or its independent contractor will work with advertisers to resolve issues 
regarding advertisements that do not comply with these policies and procedures. Resolution 
may include modification of the art, copy, or both, solely at the advertiser's expense. 

Page 2 of3 Adopted: 4/88 
Amended: 10/91, 12/2014 
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VIII. APPEALS 

An advertiser may appeal a decision to reject or remove an advertisement by filing a written 
request to AC Transit's General Manager within ten (1 0) business days after the rejection or 
removal decision. The advertiser's request must state why the advertiser disagrees with the 
decision in light of AC Transit's advertising policies and standards. 

The General Manager may consult with District legal counsel. 

The General Manager will review the basis for the rejected or removed advertisement and 
will consider the advertiser's reasons for filing the request. 

The General Manager will make a decision on the request and will notify the advertiser of its 
decision in writing within ten (10) business days after receiving the advertiser's appeal 
request. 

IX. AC TRANSIT RIGHTS 

AC Transit reserves the right to modify these Policies as it deems necessary to comply with 
legal mandates, or to facilitate its primary transportation function, or to fulfill the purpose of 
the advertising program, or to achieve the objectives of the advertising program. 

Page 3 of3 Adopted: 4/88 
Amended: 10/91, 12/2014 




